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Background

Clean and Prosperous America is conducting research to understand which possible voters are most likely to be receptive to a low-
carbon prosperity message, with the ultimate goal of creating messaging that will help get climate-friendly candidates elected. 

This survey is intended to identify this audience and provide insight into their attitudes toward climate change and climate action.  

Following this survey, qualitative and quantitative message testing will follow in February/March 2020.
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Methodology

Technique: Online Survey, ~10-15 minutes

Audience: Young Rural Voters
• US Eligible Voters 
• Live in mostly Rural areas, with a quota of those in Suburbs of large cities (250 completes)
• 16 - 39 years old, with a quota of 40+ year olds (250 completes)
• Even mix of gender

Geographies: US

Timing: Jan 24 – Feb 3, 2020

Sample Size: 1760 people who live in areas with populations with less than 250k
• 250 people who live in suburbs of large cities

Reliability: A sample size of 1760 is reliable within + 2% points
• Significant statistical differences are shown in bold underline or are noted in the text.
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Key Take-aways

There is a need to get the unregistered registered.  Messages should motivate the Undecided 2020 voters to understand a climate action candidate is one 
that will best address their needs and ultimately to vote at the polls.   Target messages to women, 18-24 year olds, Democrats and Undecided 2020 voters.  

People focus most on personal finances and health.  The environment is on people’s minds but as it is not a direct impact to most, it is of secondary 
importance.

Most believe that the weather is changing for the worse and is impacted by humans.
A large majority have been personally impacted by severe weather and note loss of jobs, health, and harvests in their communities.  Despite all of this, 
most feel that these changes are impacting others directly than themselves.  

Most feel that urgent climate action is needed, however urgent may not mean “right now” unless its tied to a personal issue like finances or health.  
Urgency is mainly driven by the need to protect my children/future generations.  Other motivators are opportunities to improve local economies and 
provide US leadership.  

Responsibility for action is seen as that of the federal government primarily, likely because it has the ability to pay for large scale action and investment 
(think stimulus package.)  Scientists, companies and other governments are expected to play a part as well.

Most lean towards incentives, rebates, subsidies (money) to encourage climate action.  There is resistance to those wanting to penalize for carbon 
emissions.  It is more of a desire for a carrot to pull rather than a stick to beat.

Messages should focus on action for children/future and the opportunity to create jobs and improve health.  Avoid divisive messages that place blame on 
others.  Use positive and empowering/leadership language.  Consider using other environmental language in addition to climate change. 



5

Addendum – Ambivalent Non-Urban Youth Voters (18-39 years old)

Ambivalent voters are defined as eligible voters who are either not registered, exhibit infrequent voting habits or are undecided in their 
candidate for the 2020 Presidential election.  

• Gen Z are most likely to be defined as a Ambivalent voter.  A large number of these voters are likely still learning the process of 
voting.

• About half of Gen Y voters are defined as ambivalent.

34%

55%

41%

72%

18%

44%

31%

59%

Not Registered Infrequent Voter Undecided Voter Ambivalent Voter

Gen Z Gen Y

Q. Which of the following best describes you? % eligible but not registered show. Q. Do you plan to vote in the 2020 election for US President? Q. Looking ahead to the 2020 Presidential election, which of the following best describes 
you? Q. Did you vote in the 2012 election? 2016 election?  2018 election?
Base: Rural Voters Ages 18-39 n=1601
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Addendum – Ambivalent Non-Urban Youth Voters (18-39 years old)

The incidence of eligible voters is 81% within the target audience: Non-Urban residents ages 18-39 years old.  This represents 
approximately 59 million US adults (based on 2010 Census data).

Reluctant voters are defined as eligible voters who are either not registered, exhibit infrequent voting habits or are undecided in their 
candidate for the 2020 Presidential election.  There are approximately 30 million Ambivalent Non-Urban Youth voters in the US as of 
Feb 2020.

19,586,373 

15,864,962 

11,422,773 

Non Urban Pop

Eligible Voters

Ambivalent Voters

Gen Z

39,543,630 

32,030,340 

18,897,901 

Gen Y

Ambivalent Non-Urban 
Youth Voters: 

30 million
Source: CAPA Climate Change Messaging Survey Feb 2020, Screening Incidence; US Census 2010, Ruraldataportal.org (based on Census 2010 data)
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Addendum – Ambivalent Non-Urban Youth Voter (18-39 years old) Profile

Gen Z Ambivalent Voters are more heavily 
female and diverse than Gen Y Ambivalent 
Voters.  

Other demographic differences are inline 
with the expectations of each age cohort 
with Gen Z being more single, students and 
less educated.  Gen Y being older are more 
likely to be married, have kids at home and 
be employed. 

Total 
Pop <250k

1760

Ambivalent Non-Urban Gen 
Z Voters (18-24)

253

Ambivalent Non-Urban Gen 
Y Voters (25-39)

741

Age – average 32 years 20 years 32 years

Gender 48% Female 
52% Male

55% Female 
44% Male

46% Female 
54% Male

Community Size 70% small city
18% open country

74% small city
13% open country

70% small city
19% open country

Ethnicity
82% White

11% African Amer. 
7% Hispanic

78% White
17% African Amer. 

11% Hispanic

85% White
8% African Amer. 

6% Hispanic

Marital Status 55% Single 
45% Married

83% Single
17% Married

48% Single
52% Married

Kids <18 at home 43% 31% 50%

Education
HS Grad 30%

Some College 24%         
AA or higher Degree 34%

HS Grad 42%
Some College 27% 

AA or higher Degree 16%

HS Grad 32%
Some College 24% 

AA or higher Degree 39%

Employment

FT Employed 43% 
Unemployed 18%

Student 9%
Homemaker 10%

FT Employed 26% 
Unemployed 22% 

Student 31%
Homemaker 4%

FT Employed 44% 
Unemployed 22% 

Student 3%
Homemaker 13%

Income Annual
– median

$38,000 $37,500 $37,500

Q. Are you…?  Q. What is your age? Q, What is your marital status? Q. Who lives with you in your household?  Q. Please indicate the group or groups in which you would include yourself.  Q. What is the highest level of education you 
have had the opportunity to complete? What is your current employment status? Q, What do you expect your household’s total combined income to be this year before taxes?
Base: Rural Voters n=1760
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Observations

Profile

Young rural voters live in small towns/cities of 50,000 or less. These Ag/Ranching areas are also areas of manufacturing, healthcare 
and education industries.  

These voters are a mix of families with younger kids and single person households.  

While half are employed FT, many are unemployed 18% (significantly higher than the reported unemployment rate for rural America 
4.2% in 2018 for 16+ workers.) (a finding that is confirmed by this report. https://www.pbs.org/newshour/nation/rising-numbers-rural-youth-unemployed-school-costing-
us)

Rural voter education is lower than what is found in more urban areas.  Most are high school graduates or have some college 
coursework.  Only about 1/3 have some sort of post high school degree. 

Voting Habits

About half voted in past elections. For 2020 about ¾ plan to vote.  Currently, one in five are not registered.

About 1/3 are solid Democrats and another 1/3 are solid Republicans.

The remainder are a mix of people who periodically come out to elections or don’t vote at all.  For the 2020 election slightly more than 
¼ are undecided in their candidate or party.  These people are more likely to be single, with kids, lower income, unemployed and
less educated.

https://www.pbs.org/newshour/nation/rising-numbers-rural-youth-unemployed-school-costing-us
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Observations

Rural Concerns

People are dissatisfied with their personal finances, especially women and Ag areas.   Young people (18-24) are not happy about the 
environment as well.

Healthcare impacts people the hardest.  The economy, education, housing and infrastructure also make an impression.  Environment 
is of middling importance to most, with the Dems most impacted by it. 

Climate Impact 

A large number have been impacted by major environmental events, especially pollution, shifting seasons and extreme hot/cold and 
wet/dry.  About half believe weather events will get worse, mostly women, 18-24, Dems and Undecided 2020 voters.  

Half believe that weather changes are a combo of human and natural change – mainly women. One third say its mostly a human effect 
– mainly men and Democratic voters.  

Those impacted note poor harvests, poor health and lost jobs, especially younger people (18-24).  

Changes in weather are thought to impact farmers/ranchers, children/future gens, and coastal/low lying area people most.  Despite 
personal experience, this view is directed to people outside their area - slightly less than 1/3 say its something that will impact their 
area/state or to themselves.
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Observations

Climate Action

Most rural voters say urgent action should be taken to care for the environment and Earth, especially women, younger people (18-24) 
and Democrat and Undecided 2020 voters.  

• Very few (~10-15%) are truly anti-climate action, mostly men and strong Republicans.  Few (6%) say that climate action is not worth the effort or not 
necessary.

The key reasons for action is to protect future generations. Other motivating actions are moral duty, community duty, opportunity for 
US to lead world, economic opportunity for US, something I can do personally, responsibility of politicians, business and other countries 
as well. 

The best solutions are expected to come from Federal government, scientists, individuals like me, local/state govt., or private 
corporations.  Younger people and women tend to focus more on local or self to provide solutions.

The most successful actions are believed to be increase recycling, plant trees/carbon absorbing plants, increase renewable energy 
production, and reduce large polluters.  

The most effective ways to encourage action are tax credits, followed by regulating emissions and setting prices to reflect carbon 
emissions.  Ag people favor credits & rebates, while Dems and Undecided 2020 voters favor regulations and bans.  

Many are open to supporting candidates that promote farmer adoption of carbon removal practices and subsidies for these crops.
Women, Ag and Democrats are more likely to support these candidates.  
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Observations

Message Position Testing

No single message stands out very strongly. 

• We have a moral duty to take action on climate change for sake of children is preferred most, especially for women, Ag and those 
who feel more urgency to act.  

• Other key motivating messages are: 
• We can reverse climate change AND create jobs and opportunities at the same time, 
• If Reps and Dems work together we can solve climate change and heal our nation,
• To stop climate change our government must get involved.

• Messages that did not work as well are: 
• Business can combat climate change if we just give them a nudge, 
• To halt climate change we all need to do what we can and vote for climate-friendly candidates, 
• We should pay farmers for the carbon their crops remove from the air, 
• We should stop subsidizing big oil and invest more in small towns, 
• Caring for the planet is central to my faith.
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Message Themes  

Based on survey insights, Hemispheres has reviewed the current message themes and marked areas of target audience resonance in 
green highlight and areas of potential negative reaction/concern in yellow highlight.

1 - Our moral duty
Protecting the environment is the right thing to do, for our children and for ourselves. We can’t sit on our hands any longer – every day 
that passes without action imperils God’s green Earth and our children’s futures. As moral people, we do what’s right even when we 
don’t think anyone is watching. We speak up for what we believe in, even when others shout us down, and we back our words with 
actions, whether they are hard to do or as easy as casting a vote. 

2a - Climate is our common cause
Red or blue, republican or democrat, climate action is the most urgent and important issue facing our country (and the world.) We 
need to look past partisan bickering and vote for the people and policies that can help prevent and reverse climate change, regardless 
of political affiliation. Let’s stop focusing on what we can’t agree on and instead come together as a single nation to heal our country 
and our planet.

2b – While the world burns
Both parties in Washington are bickering and trying to boost their egos and score points for the radicals back home. Meanwhile, our 
children’s futures are at risk. Urgent action is needed to stop climate change—now! We need a new path toward climate action that 
doesn’t fall along party lines. A plan that both parties can agree to—and if they can’t, we’ll vote in new people who can. Enough is 
enough!
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Message Themes

3 – David before Goliath
Every year our government spends 30 billion dollars propping up the outdated fossil fuel industry and helping wealthy oil executives get 
even richer. Can you imagine what we could do if we put that money to use modernizing our economy and helping revitalize our small 
towns? Instead of paying oil executives to create more greenhouse gases, we should be creating incentives to invest in modern 
technologies and farming practices that will create jobs and preserve small town America.

4 – Easy ways to fight climate change
Seems hopeless, doesn’t it? But actually, we already know how to fight climate change and it doesn’t mean we have to go back to the 
days of covered wagons. In fact, it’s the opposite: we need to modernize. We already have the technology. Did you know that if we 
incentivized our farms to capture carbon while raising crops, we could reduce our nation’s carbon footprint by 25%?! That’s just one 
example of many easy ways we can make a big difference, right now. We can do this.

5 – Trump’s atrocities
Planes are literally falling from the sky because Trump and his cronies are rolling back the rules and protections that our grandparents 
fought for. These protections have kept us safe for generations and protected our air, streams and soil from polluters looking to make a 
buck. We can’t let this continue. We need candidates that are looking toward modern, clean technologies—not obsessed with propping 
up dying industries like coal and big oil.
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Message Themes

6a – America the great
We can do anything we put our minds to. We dug the Panama Canal. We put a man on the moon. We won WWII, the Cold War and 
created the Internet. So why are we trying to go backwards? Let's invest in ourselves and American ingenuity. Let's lead the world in 
developing products and services that lead the world away from fossil fuels and pave the way for another century of American power 
and greatness.

6b – Upgrade the economy
Switching from fossil fuels to modern, low-carbon technologies is obviously good for the environment. But did you know that it’s good 
for our economy too? That’s because fossil fuels are notoriously inefficient. Think of all the heat your engine gives off. That heat is 
wasted energy. We have technologies today that are so much more efficient that we could pay for the cost of converting with just a 
single year’s worth of savings!
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Detailed Findings



16

Profile – Rural Voters

The large majority of the Rural Voter sample live in small towns (pop. <50k) that are in Ag or Ranching areas. 
• Manufacturing, Healthcare and Education are also well represented in these communities.

© GeoNames, HERE, MSFT
Powered by Bing

0%

7%

Pop.
<250K
------

Area lived in….
44% South, 24% MW, 15% W, 17% NE

Medium city 
(50k-250k), 

12%

Small town/city 
(<50k), 

70%

Open 
country, 

18%

Community Size Community Industry

7%
4%

17%
14% 14%

35%

21%

27% 28% 28%

Ag
Ran

ch

Health
 Care

Educati
on

Manufactu
rin

g

Self Area

Q. What zip code do you live in? Base: Rural Voters n=1760
Q. How would you describe the area where you live? Base: Rural Voters n=1760
Q. What industry do you and anyone in your household work in? What are the primary industries where you live? Base: Rural Voters n=1760
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Profile – Rural Voters

The Rural Voter Sample skews slightly more male and is mostly between 25-39 years old.  Slightly less 
than half are married or have kids.  

Most are HS Grads or have some college and are employed FT.  

About 1 in 5 are unemployed currently.

Employed 
full-time, 

43%

Employed
part-time, 

11%

Student, 9%

Homemaker, 
10%

Unemployed, 
18%

Other, 9%

14%
22%

14% 16%

32 years old average

Babies
< 3 years old

Young Children
3-8 years old

Older Children
9-12 years old

Teenagers
13-17 years old

52%48%

Single
55%

Married
45%

No kids 
>18, 57%

Kids 
>18, 
43%

HS Grad, 
30%

Some 
college, 24%AA/Trade 

degree, 14%

College, 14%

Grad school+, 
6%

Some HS, 
7%

$38k/year median income

82% White
11% African Amer.

7% Hispanic
5% Other

2% 16-17 years
18% 18-24 years
71% 25-39 years

8% 40+ years

Q. Are you…?  Q. What is your age? Q, What is your marital status? Q. Who lives with you in your household?  Q. Please indicate the group or groups in which you would include yourself.  Q. What is the highest level of education you 
have had the opportunity to complete? What is your current employment status? Q, What do you expect your household’s total combined income to be this year before taxes?
Base: Rural Voters n=1760
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Profile – Political Party Profiles

Solid Democratic voters in 2020 skew more diverse and single.  
They live in more populated areas than others.  While they skew 
more educated, they also skew more unemployed and students 
than Republicans.  

Republicans skew older and White.  Being older, they tend to be 
more married and with kids than Democrats.  They are well off 
and well educated.  They are more likely to live in more remote 
areas than Democrats.

Undecided 2020 voters are less educated, skew more 
unemployed and homemakers.  Half are single or have kids at 
home. They are also likely to be living in more remote areas than 
Democrats.

Solid Democrat
38%

Undecided 2020
27%

Solid Republican
33%

Age – average 32 years 31 years 35 years

Gender 47% Female 
52% Male

49% Female 
51% Male

45% Female
54% Male

Community Size 73% small city
14% open country

66% small city
22% open country

68% small city
22% open country

Ethnicity

70% White
More diverse –

21% African Amer. 
10% Hispanic

86% White 94% White

Marital Status 61% Single
39% Married

57% Single
43% Married

45% Single
55% Married

Kids <18 at home 37% 47% 47%

Education
HS Grad 26%

Some College 24% 
Degree 45%

HS Grad 32%
Some College 26% 

Degree 36%

HS Grad 27%  
Some College 23% 

Degree 45%

Employment

FT Employed 44% 
Unemployed 19%

Student 11%
Homemaker 8%

FT Employed 40% 
Unemployed 18%

Student 8%
Homemaker 13%

FT Employed 52%
Unemployed 12% 

Student 6%
Homemaker 11%

Income Annual
– median

$37,500 $37,500 $62,500

Q. Are you…?  Q. What is your age? Q, What is your marital status? Q. Who lives with you in your household?  Q. Please indicate the group or groups in which you would include yourself.  Q. What is the highest level of education you 
have had the opportunity to complete? What is your current employment status? Q, What do you expect your household’s total combined income to be this year before taxes?
Base: Rural Voters n=1760
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Most are currently registered to vote (79%).  One in five are not registered but eligible (21%).  The unregistered skew younger 18-24 (30%), female (24%) 
and Undecided 2020 voters (19%). 

At the time of the survey, Rural voters skew slightly Democratic.  More than a quarter are Undecided about their candidate parties for both the 2020 
Presidential race as well as local/state races.  

• These Undecided 2020 voters are also less likely to commit to voting than committed party voters (Will vote for 2020 President: Undecided 72%, Dem 92%, Rep 93%).

About 10% plan not to vote at all this year –women are more likely to say this than men, (12% women vs. 9% men  for the Presidential election).

Future Voting Habits

Will 
Vote, 
76%

Not sure 
yet, 14%

Not voting, 
11% 38%

33%
27%

2%

Dem Def/Prob

Rep Def/P
rob

Undecid
ed

Other

2020 President

Will 
Vote, 
73%

Not sure yet, 
16%

Not voting, 
12% 35% 33% 29%

2%

Dem Only/M
ostl

y

Rep Only/
Mostly

Not C
ommitte

d
Other

2020 Local/State

Undecided 2020 are:

16% Completely Undecided
4% Slightly Democratic
7% Slightly Republican

Q. Do you plan to vote in the 2020 election for local and or statewide candidates? Base: Rural Voters n=1760  Q. Looking ahead to the 2020 election, which of the following best describes you? Base: Plan to vote or undecided voters 
n=1467 Q. Do you plan to vote in the 2020 election for US President? Base: Rural Voters n=1760  Q. Looking ahead to the 2020 Presidential election, which of the following best describes you? Base: Plan to vote or undecided voters 
n=1486 
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Past Voting Habits

Rural voters especially came out to vote for Trump in 2016. In the 2018 Congressional race, fewer people came out than in 2016.

Rural voters turned out at significantly lower rates than Suburban voters in all past elections.
• Suburban voted: 2012 Pres 68%, 2016 Pres 72%, 2018 Congress 67%

Around half of Rural Undecided 2020 came to the polls in previous years and leaned more Rep in ‘16 and ‘18.  

Voted, 
61%

No 
Vote, 
39%

37%

50%

5% 6% 3%

Clinton
(D)

Trump
(R)

Johnson
(L)

Other Don't
recall

2016 Presidential

Voted, 
56%

No 
Vote, 
44%

48% 46%

2% 4%

Demo Rep Other Don't
recall

2018 Congress

Voted, 
52%

No 
Vote, 
48%

57%

36%

3% 1% 4%

Obama
(D)

Romney
(R)

Johnson
(L)

Stein (G) Don't
recall

2012 Presidential

Undecided 2020:
46% Voted
56% Obama (D)
29% Romney (R) 
8% Johnson (L)

Undecided 2020:
57% Voted
23% Clinton (D)
48% Trump (R) 
12% Johnson (L)

Undecided 2020:
47% Voted
27% Dem
57% Rep
6% Other

Q. Did you vote in the 2012 election for US President? In the 2016 election for US President? In the 2018 US Congressional Representative elections? Base: Rural Voters n=1760
Q, Which candidate did you vote for in the 2012 election for US President? In the 2016 election for US President? In the 2018 US Congressional Representative elections? 
Base: Yes voted 2012 n=890, 2016 n=1028, 2018 n=940
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Rural Concerns
Environmental issues, while not unimportant, have less mind 
share than things that personally impact people’s daily lives such 
as finances, health, housing or education.  

People are most unhappy with their personal finances (37% 
dissatisfied).  

• Women (41%) and Ag areas (44%) are especially frustrated by 
money issues.  

Young people (18-24) are not too happy about the environment 
as well (22% vs. 17% overall.)

Health care issues impact people the most.  The economy (US & 
Local), education, housing and infrastructure also make an 
impression. 

The environment is of middling importance to most, with 
Democrats feeling the most impacted by it.

7%

15%

14%

17%

17%

37%

17%

15%

14%

22%

17%

20%

19%

15%

0% 20% 40% 60% 80% 100%

Personal Safety

Living Conditions

Community

Health

Environment

Personal Finances

Overall Happiness

Life Satisfaction Dissatisfied Neutral Satistisfied

19%

22%

25%

30%

30%

33%

34%

36%

42%

45%

48%

48%

49%

53%

26%

27%

22%

31%

29%

27%

32%

29%

28%

26%

25%

26%

26%

23%

Foreign Policy

Foreign Trade

Immigration

Energy Policy

National Defence

Civil Rights

Environment

Crime/Safety

Local Infrastructure

Housing Cost

Education

Local Economy

US Economy

Health Care

Issue Impact More Impact Some Less Impact

Q. How satisfied would you say you are with your….? Using a 5 pt scale Very Satisfied to Very Unsatisfied. Base: Rural Voters n=1760
Q. How much of an impact on you and your family’s lives do you feel these issues have? Using a 5 pt scale No impact to Major Impact. Base: Rural Voters n=1760
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Direct Climate Change Impact

44%

27%

11% 11% 9%

General
Envi (all)

Pollution Urban Sprawl Land
Degradation

Earthquake

73%

29% 25% 22% 22% 21% 16% 12% 12%
4%

Weather
(all)

Seasonal
Shift

Extreme
Heat

Extreme
Cold

Extreme
Flood

Tornado Drought Wildfire /
smoke

Hurricane Landslide

Community Impacts
Poor harvest 34%
Poor health 32%
Lost jobs 28%
Lost recreation 24%
Personal financial loss 22%
Lost land 22%

No impact 19%

Community Impacts
Poor harvest 32%
Poor health 23%
Lost housing 23%
Personal financial loss 21%
Lost jobs 20%
Lost recreation 20%

No impact 24%

Weather and environmental events are directly impacting rural communities in the form of poor harvests, poor health and financial 
loss.  

• Younger people (18-24) notice more events, especially pollution (36%), extreme cold (27%), flooding (26%), and hurricane (16%). They see lost 
jobs (36%) and poor health (37%) resulting from these events.  

General Environmental Events

Q. Which of the following has your community experienced in the past 5 years? Base: Rural Voters n=1760
Q. How have these (general environmental / weather events) impacted your community in the past 5 years? Base: Experienced general environmental n=775 / weather events n=1285

Severe Weather Events

Personal Experience in the Past 5 Years
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Future Climate Change
Many believe that weather events will get worse over time.  Most worry that climate change will impact farmers/ranchers and their 
children most, as well as people living in areas that flood.  

• Women and Democrat voters are more likely to say that climate change will increase.  Men and Republican voters are more likely to say it will 
stay the same.  

Many feel that climate change is a result of both human and natural activities, especially women (55%).
• The one-third who say climate change is mostly human-caused are more likely men (38%) and Democrats (47%).

Changes or more severe weather will occur…

More 
often, 
47%

No 
change, 

31%

Less 
often, 

6%

Don't 
know, 
17%

Locally

More 
often, 
56%No 

change, 
25%

Less 
often, 

5%

Don't 
know, 
15%

Globally
33% 50% 15%

Mostly Human Both Mostly Natural

Caused by activities that are…

People most impacted will be…
Farmers/ranchers 64%
Coastal area people 56%
Children/Future gens 53%
Low lying area 49%
Low income 48%
USA 44%
Dry areas 39%
Other countries 38%

My state 28%
My community 27%
Me 22%

Q. In the next 5 years, do you think these changes in weather patterns or severity locally/globally will occur…? Base: Rural Voters n=1760
Q. Who do you think will be most heavily impacted if these changes if there are weather patters or severity? Base: Expect an increase=1068
Q. Do you think changes in weather patterns or severity are caused by …? Base: Expect an increase=1068
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Urgency of Action

57%

38%

18%

46%

36%

42%

35%

38%

27%

27%

27%

24%

27%

25%

28%

26%

14%

29%

34%

24%

27%

26%

25%

26%

11%

3%

6%

4%

6%

5%

10%

3%

5%

3%

5%

4%

Dem

Undecided
2020

Rep

18-24

25-39

Women

Men

Pop <250k

Extremely Urgent Not at all Urgent

Action to take care of the 
environment and human impact on the Earth is…

Most feel that urgent action should be taken to care for the 
environment and Earth.  Women, younger people (18-24), 
Democrats and Undecided 2020 voters feel that action is more 
urgent.  

Very few believe that no action is necessary.  These are mostly 
strong Republicans.  

Q. How urgent do you think it is for people, companies or governments to take action to take care of the environment and relieve human impact on the Earth? Base: Rural Voters n=1760
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Climate Action Responsibility

6%

6%

15%

16%

16%

17%

19%

23%

24%

25%

25%

26%

27%

29%

30%

42%

Not necessary

Not worth the effort

My legal duty

Something I can influence my politicians to do

Something I can get others in my community to do

My political duty

Significant economic opportunity to me/community

Something I can do personally

A significant economic opportunity for the US

A duty to my community

The responsibility of other countries

My moral duty

The responsibility of businesses

An opportunity for the US to lead the world

The responsibility of my politicians

Vital to protect future generationsOne of the main motivators to action is to protect 
future generations. 

Other strong personal reasons exist as well, including 
moral and community duties.  

While some feel that climate change action is 
something they can do themselves, many place the 
responsibility of action on politicians, businesses or 
other countries.  

Some see that climate change action as an opportunity 
for the US. 

Q. How much do you agree or disagree taking active steps to take care of the environment  and relieve human impact on the Earth is…? Using a 5pt scale Strongly Disagree to Strong Agree. % Top Box Strongly Agree Shown. Base: Rural 
Voters n=1760

Strongly agree that taking active steps to take care of the environment and 
relieve human impact on the Earth is…
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Undecided 2020
Dem5%
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26%
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35%
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25-39
18-24

Climate Action Responsibility
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26%

27%

30%

44%

0% 20% 40%

Not necessary

Not worth the effort

My legal duty

Something I can influence my politicians to do

Something I can get others in my community to…

My political duty

Significant economic opportunity to…

Something I can do personally

A significant economic opportunity for the US

A duty to my community

The responsibility of other countries

My moral duty

The responsibility of businesses

An opportunity for the US to lead the world

The responsibility of my politicians

Vital to protect future generations

Male
Female

Gender
Women focus more on protecting future 
generations.  Men more likely motivated by 
leadership or economic opportunities.  

Age
Very few age differences apart from 18-24 
feeling that action is the responsibility of 
politicians more strongly than older people.

Political Party 2020 Pres.
Democrats, followed by the Undecided feel 
more strongly than Republicans. 

Strongly agree that taking active steps to take care of the environment and relieve human impact on the Earth is…

Q. How much do you agree or disagree taking active steps to take care of the environment  and relieve human impact on the Earth is…? Using a 5pt scale Strongly Disagree to Strong Agree. % Top Box Strongly Agree Shown. Base: Rural 
Voters n=1760  Male n=916, Female n=838, 18-24 n=325, 25-39 n=1250, Rep n=492, Undecided 2020 n=397, Dem n=556
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Message Position Ranking

30%

29%

31%

36%

34%

39%

41%

38%

29%

47%

45%

50%

52%

4%

5%

6%

6%

7%

7%

8%

8%

8%

9%

10%

10%

12%

Businesses can combat climate change if we just give them a nudge.

To halt climate change, we all need to do what we can and vote for climate-friendly candidates.

We should pay farmers for the carbon their crops remove from the air.

We should stop subsidizing big oil and coal and invest more in small towns.

Americans are the biggest carbon polluters and we should do something about it.

We will save money by switching from fossil fuels to modern low-carbon tech.

America has the power to stop climate change if we put our minds to it.

We need to prioritize the environment over the economy.

Caring for the planet is central to my faith.

To stop climate change our government must get more involved.

If Reps and Dems work together we can solve climate change & heal our nation.

We can reverse climate change AND create jobs and opportunities at the same time.

We have a moral duty to take action on climate change for the sake of our children.

First Choice

Top 5

No single message position stands out 
very strongly to the entire population.  

•We have a moral duty…for sake of 
children is preferred most, especially 
for women, Ag and those who feel 
urgency.  

• Other key motivating messages are: 
• We can reverse climate change AND 

create jobs and opportunities at the 
same time, 
• If Reps and Dems work together we can 

solve climate change and heal our nation 
• To stop climate change our government 

must get involved

Q. Which of the following statements motivates you most to take action to take care of the environment and relieve human impact on the Earth? First choice and Top 5 Ranks shown.  Base: Believe that taking action is worth the 
effort or necessary n=1705

Message motivates action to take care of the environment and 
relieve human impact on the Earth is…
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43%
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27%
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38%
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41%

35%
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Undecided
2020
Dem

25%

33%

30%

34%

38%

42%

44%

41%

29%

49%

38%

49%

48%

25-39
18-24

Message Position Ranking – Top 5

26%

28%

30%

32%

36%

38%

42%

38%

27%

49%

43%

52%

58%

Businesses can combat climate change i f we just give
them a nudge.

To halt climate change, we all need to do what we can
& vote for climate-friendly candidates.

We should pay farmers for the carbon their  crops
remove from the air.

We should stop subsidizing big oil and coal and invest
more in smal l towns.

Americans are the biggest carbon polluters and we
should do something about it.

We will save money by switching from fossil fuels to
modern low-carbon tech.

America has the power to stop climate change if we put
our minds to it.

We need to prior itize the environment over the
economy.

Caring for the planet is central to my faith.

To stop climate change our government must get more
involved.

If Reps and Dems work together we can solve climate
change & heal our nation.

We can reverse climate change AND create jobs and
opportunities at the same time.

We have a moral duty  to take action on climate change
for  the sake of our  children.

Male
Female

Q. Which of the following statements motivates you most to take action to take care of the environment and relieve human impact on the Earth? Top 5 Ranks shown. Base: Believe that taking action is worth the effort or necessary 
n=1705 Male n=875, Female n=825, 18-24 n=319, 25-39 n=1207, Rep n=470, Undecided 2020 n=391, Dem n=547

Message motivates action to take care of the environment and relieve human impact on the Earth is…
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Successful Actions

10%

21%

22%

24%

26%

28%

28%

30%

32%

32%

37%

37%

40%

44%

48%

49%

52%

None

Increase literacy

Change food consumption habits

Address overpopulation

Reduce # small polluters

Change farming practices

Prohibit development of envi critical areas

Change transportation patterns

Consume less, reduce consumption

Develop carbon capturing technology

Reduce energy consumption changing construction practices

Reduce energy consumption with more eff icient vehicles

Reduce deforestation

Reduce # large polluters

Increase renewable engery production

Plant more trees/plants

Increase recycling
Rural voters say the most successful climate 
actions are to increased recycling, plant  more 
trees/carbon absorbing plants, increase 
renewable energy production, and reduce large 
polluters.  
• Women think many of these activities will succeed 

more than men.  Men however are more likely to 
think new carbon capture technologies (34%) will 
help. 

• Those living in Ag areas also like many of these 
activities, especially planting more trees/plants 
(57%) and developing new carbon capturing 
technologies (40%).  

• Younger people (18-24) especially think increasing 
renewable energy (51%), reducing all polluters 
(large 49%, small 31%) changing habits like 
transportation (33%) and food consumption (28%) 
will help. 

• Overall, Republicans are less likely to pick any 
solution.  

Q. Which of the following actions do you believe are likely to succeed in the near term to take care of the environment and relieve human impact on the Earth? Base: Rural Voters n=1760
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Solution Developers

23%
19%

15%
12%

7% 5% 3% 3% 1%

10%

59% 58%

48%

55%

47%

34% 35% 37%

19%

0%

Federal Govt Scientists /
Academics

Individuals like
Me

Local / State
Govt

Private
Corporations

Grass-Roots
Orgs

Entrepreneurs Children /
Students

Religious Orgs No One

Best Any

Men 9%

Men 5%

Most feel that the Federal government will be the best position to develop solutions to take care of the environment.  
Science/Academia is also expected to play a role along with private companies and local governments.

Half also think individual action will be needed as well, especially women.

Rep. 12%Dem. 30% Undec. 23% Rep. 4%Women 17% Women 14%

25-39 24%

Q. Who do you believe is the best positioned to develop solutions to take care of the environment and relieve human impact on the Earth?  Who else do you believe can develop solutions?  % Best and Any chosen shown,  Base: Rural 
Voters n=1760



31

Solution Encouragement

Rural voters feel that tax credits, rebates and CO2 regulations will work best to encourage action.
• Younger people (18-24) want more regulation than older people who would rather have rebates and credits.  
• People living in Ag also prefer rebates and credits more than others.  

52%

39% 39%

30%
25%

2%

12%

Offer tax credits Regulate CO2
emissions

Offer rebates Set a product's price
to refelct the

amount of carbon
emssions

Ban CO2 creating
activities

Other Nothing will work

Q. What do you think are the most effective ways to encourage people, companies or governments to take action to take care of the environment and relieve human impact on the Earth? Base: Rural Voters n=1760
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Support for Farmers Removing Carbon
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4%

4%

10%

6%

6%

24%

18%

22%

38%

39%

35%

21%

32%

33%

Pay more for crops
from farmers

Support subsidies for
farmers to actively

remove carbon

Support candidates in
favor of promoting

practices

Very unlikley Very Likely

If farmers could adopt practices that actively remove carbon 
from the atmosphere, how likely are you to….

Most Rural voters are willing to support candidates or 
subsidies that promote carbon removal farming practices.  

While not negative, fewer are willing to pay more for crops 
that use this technology. 

Q. Assuming that farmers could adopt practices that actively remove carbon from the atmosphere, how likely would you be to…? Using a 5 pt scale from Very Unlikely to Very Likely. Base: Rural Voters n=1760
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Climate Change - Unscripted

Climate Change is either defined literally – changes in weather patterns, or as global warming.  

Some note that it is a crisis or increasing in natural disasters, especially Dems.  

A small group of people, mainly older (25-39), male or Rep. associate Climate Change with a hoax or bad politics.  

I think about the increase of extreme weather in my 
area. Crazy blizzards and long winters. Flooding 
springs. 100 degree dry summers. And late harvests 
in the WINTER 

A change in the climate because of fossil fuels, but 
another thing that pops into my mind when I hear 

those words is divisiveness. It is such a controversial 
topic and some people don’t believe in it.

Global warming. Less food, destroyed crops, 
ruined harvest, which leads to less food and a 
lot higher costs for food. Which means the 
working class may not be able to survive! 

It’s real and it’s happening right now in 
real time. We need to change how we 
do things now or their won’t be a 
future for our kids.

It is a controversial topic and I'm not sure I believe 
everything that politicians put forward about 

climate change but I do think that we need to work 
to keep our planet clean and take care of each 

other in the process.

Q. When you hear or see the words climate change, what comes to mind?  Answers coded and tabulated. Base: Rural Voters n=1760
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Climate Action Responsibility
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25%

26%

27%

29%

30%

42%

0% 10% 20% 30% 40% 50%

Not necessary

Not worth the effort

My legal duty

Something I can influence my politicians to do

Something I can get others in my community to do

My political duty

Significant economic opportunity to me/community

Something I can do personally

A significant economic opportunity for the US

A duty to my community

The responsibility of other countries

My moral duty

The responsibility of businesses

An opportunity for the US to lead the world

The responsibility of my politicians

Vital to protect future generations

Pop.<250K

Suburb-Large city

Rural voters feel more strongly that climate change 
action offers a significant opportunity for the US than 
those in Suburbs.

Q. How much do you agree or disagree taking active steps to take care of the environment  and relieve human impact on the Earth is…? Using a 5pt scale Strongly Disagree to Strong Agree. % Top Box Strongly Agree Shown. Base: Rural 
Voters n=1760  Suburban-large city voters n=250. 

Strongly agree that taking active steps to take care of the environment and 
relieve human impact on the Earth is…
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Solution Encouragement

52%

39% 39%

30%
25%

2%

12%

53% 53%

40% 40%

30%

2%

8%

Offer tax credits Regulate CO2
emissions

Offer rebates Set a product's price
to refelct the amount
of carbon emssions

Ban CO2 creating
activities

Other Nothing will work

Pop. <250K Suburb-Large City

Rural voters feel that tax credits, rebates and CO2 regulations will work best to encourage action.

• Younger people (18-24) want more regulation than older people who would rather have rebates and credits.  

• People living in Ag also prefer rebates and credits more than others.  

Q. What do you think are the most effective ways to encourage people, companies or governments to take action to take care of the environment and relieve human impact on the Earth? Base: Rural Voters n=1760 Suburban-large city 
voters n=250. 
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Message Position Ranking – 1st Choice Rural vs. Suburbs
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17%
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Businesses can combat climate change if we just give them a nudge.

To halt climate change, we all need to do what we can and vote for climate-friendly candidates.

We should pay farmers for the carbon their crops remove from the air.

We should stop subsidizing big oil and coal and invest more in small towns.

Americans are the biggest carbon polluters and we should do something about it.

We will save money by switching from fossil fuels to modern low-carbon technology.

America has the power to stop climate change if we put our minds to it.

We need to prioritize the environment over the economy.

Caring for the planet is central to my faith.

To stop climate change our government must get more involved.

If Republican and Democrats work together we can solve climate change and heal our nation.

We can reverse climate change AND create jobs and opportunities at the same time.

We have a moral duty to take action on climate change for the sake of our children.

Pop.<250K Suburb-Large city

Suburban voters respond more strongly to the messages of moral duty for sake of our children.  Rural voters are more motivated by 
the messages of faith and doing something about America’s pollution.

Q. Which of the following statements motivates you most to take action to take care of the environment and relieve human impact on the Earth? First choice and Top 5 Ranks shown.  Base: Believe that taking action is worth the effort 
or necessary n=1705, Suburban-large city voters n=241
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Message Ranking – 1st Choice
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16%

Businesses can combat climate change i f we just give
them a nudge.

To halt climate change, we all need to do what we can
& vote for climate-friendly candidates.

We should pay farmers for the carbon their  crops
remove from the air.

We should stop subsidizing big oil and coal and invest
more in smal l towns.

Americans are the biggest carbon polluters and we
should do something about it.

We will save money by switching from fossil fuels to
modern low-carbon tech.

America has the power to stop climate change if we put
our minds to it.

We need to prior itize the environment over the
economy.

Caring for the planet is central to my faith.

To stop climate change our government must get more
involved.

If Reps and Dems work together we can solve climate
change & heal our nation.

We can reverse climate change AND create jobs and
opportunities at the same time.

We have a moral duty  to take action on climate change
for  the sake of our  children.

Male
Female 3%

6%

2%

6%

8%

7%

7%

11%

7%

12%

8%

9%

13%
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7%
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10%

13%

13%

Businesses can combat climate change i f we just give
them a nudge.

To halt climate change, we all need to do what we can
& vote for climate-friendly candidates.

We should pay farmers for the carbon their  crops
remove from the air.

We should stop subsidizing big oil and coal and invest
more in smal l towns.

Americans are the biggest carbon polluters and we
should do something about it.

We will save money by switching from fossil fuels to
modern low-carbon tech.

America has the power to stop climate change if we put
our minds to it.

We need to prior itize the environment over the
economy.

Caring for the planet is central to my faith.

To stop climate change our government must get more
involved.

If Reps and Dems work together we can solve climate
change & heal our nation.

We can reverse climate change AND create jobs and
opportunities at the same time.

We have a moral duty  to take action on climate change
for  the sake of our  children.

Rep

Undecided 2020

Dem
Q. Which of the following statements motivates you most to take action to take care of the environment and relieve human impact on the Earth? Top 5 Ranks shown. Base: Believe that taking action is worth the effort or necessary 
n=1705 Male n=875, Female n=825,, Rep n=470, Undecided 2020 n=391, Dem n=547


