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Methodology

287 BIPOC voters aged 35 or younger

Conducted online from August 10 - 22, 2022

Modeled margin of Error: 5.9%

Weighted on gender, race, county, age, and 2020 Presidential vote



Demographics

Gender

Male

Female

Other

Age

18-24

25-29

30-35

Race

Hispanic or Latino/a
Black or African American
Asian / Pacific Islander

Other

32

19
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Education
High school diploma or less

Some college, but no degree

Associate's degree, or two-year college
degree

Bachelor's degree, or four-year college
degree

Graduate degree
Party

Democrats
Independents

Republicans

29

12

2

3



Favorability of federal and state-level officials and organizations

® Democrats are viewed more favorably than Republicans

® Bernie Sanders is the most well-regarded of the politicians and organizations we asked about

Favorability CHANGE RESEARCH"
How favorable are your feelings about each of the following public officials and organizations?
@ Very favorable Somewhat favorable @ Neutral @ Never heard of them @ Somewhat unfavorable @ Very unfavorable

50

Bernie Sanders 38 24

Alexandria Ocasio-Cortez 32
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Marjorie Taylor Greene

Mehmet Oz
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Outlook on future in Pennsylvania

Outlook on the future CHANGE RESEARCH"

Long-term, | am mostly:

@ Optimistic about the future @ Pessimistic about the future

Total

50
All Voters 50 50
Gender

50
Male 60 40
Female 45 55
Age

50
18 to 24 51 49
25t0 29 46 54
30to 35 52 48
Ethnicity

50
Hispanic 50 50
Black 56 44
AAPI 50 50
Education

50
Non-College 53 47
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Top Issues in Pennsylvania

Please select the top three problems facing Pennsylvania:

Housing & rent prices
The rising cost of groceries and gas

Making the system work for the people

Investing in infrastructure, education, and public
transportation

Creating jobs that pay living wages

Healthcare and prescription drug costs
Substance abuse, addiction, and mental health
Pollution and climate change

Cost of higher education

Paid leave, affordable child and elderly care
Opportunities for people of color

Regulation of businesses

The deficit & keeping spending in line

Access to abortion service

All Voters Men

32

27

17

1

18

19

13

10

17

17

18-24
45

4

36

22

30

12

15

23

23

10

Hispanic Black
47

37

26

26

34

20

10

AAPI
36

39

39

24

22

26

10

25

1"

17

13

1"

14



Trust on the issues

Trust on issues CHANGE RESEARCH"

Who do you trust more on each of the following issues:

@ The Democrats @ Neither @ The Republicans

Housing & rent prices 31
The rising cost of groceries and gas 28

Making the system work for the people 32

Investing in infrastructure, education, and public

transportation A
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Creating jobs that pay living wages 85
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Healthcare and prescription drug costs 42
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Substance abuse, addiction, and mental health 42

o
~

Pollution and climate change vy

i
w

Cost of higher education 33

(9]
ol
-
N

Paid leave, affordable child and elderly care 44
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Regulation of businesses 32

The deficit & keeping spending in line 21
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Access to abortion service 57
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News Sources

® A plurality of respondents report using online media platforms as a news source.
® A majority of men and voters aged 18-24 use YouTube/Twitch/Podcasts as a news source

News CHANGE RESEARCH

Please indicate from which of the following sources you get most of your news:

All Voters Male Female 18 to 24 25t0 29 30to 35 Hispanic Black AAPI
YouTube/Twitch/Podcasts 85 - 40 36 40 49
Facebook/Instagram/Whatsapp 36 - 43 B85 83}
CNN 39 - 37 49 40
Local television 39 - 46 45 15
Twitter/TikTok 34 - 33 38 37
Broadcast national television (CBS, NBC, ABC) 33 - 35 44 28
National newspapers (NYT, WSJ, or Washington Post) 23 - 41 27 36
Local newspapers 25 - 28 28 23
National Public Radio (NPR) 15 . 20 . 14 19 27
Fox News 10 . 14 24 20 8
MSNBC m 15 . 15 20 E I 9 23 20
Talk radio . 14 9 I n 20 . 13 12 7

Source: .



Vote motivation

Motivation to vote CHANGE RESEARCH"
How motivated are you to vote in the November 2022 general election?

@ Extremely motivated © Somewhat motivated @ Not sure @ Not very motivated @ Not motivated

Total
Age
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[}
o

Non-College

(6)]
|
N
w
=
B Ul
=
=
© ©
~

Party ID
50



Does your vote matter?

Does your vote matter?

CHANGE RESEARCH"

How much do you feel that your vote matters in elections at various levels of government?

Federal elections

All Vil
ale
Voters

.30 .25
.25

Not sure |6 I8

Matters a lot
Matters somewhat

Does not matter at all . 24

Pennsylvania state government elections

All
Voters

B
Does not matter at all I 12 I "
B

Male

Matters a lot

Matters somewhat

Not sure I 5

Female

42
33

21
4

Female

58
32
12
4

Your local town or county government elections

All

Male
Voters
Matters a lot
Matters somewhat . 20

Does not matter at all I 12
Not sure I 5 I 7

Female

EN I o

18to 24

42
29
21
7

18 to 24

64
25

18 to 24

69
20

25t0 29 30to 35 Hispanic Black

Bl -

AAPI

AAPI

51
37

AAPI

59
26



Candidate Familiarity

Candidate familiarity CHANGE RESEARCH"

How familiar are you with the candidates running for office in November?

Federal candidates

. All Voters Male Female 18 to 24 25t029 30to35 Hispanic Black AAPI

® Voters are able to recognize Very famillr 3 = EN B ® @
federal and state executive Somewhat familiar 31 30 29 29 34
candidates at falrly similar rates. somewhat unfamiliar 15 [ 18 23 |3 B 17 1

Not familiar at all 19 18

State executive candidates

|
S

® Thereis a noticeable drop off

All Voters  Male Female 18 to 24 25t029 30to35 Hispanic Black AAPI
when it comes to recognizing Very familiar 34 3t E 38 32
legislative or local candidates for Someunat et o0 N I i i
. Somewhat unfamiliar 15 |18 s 22 16 14
most demographics. Notfamifar atal a2 2 EE Ol 0
. State legislative candidates
o Black voters Con5|stent|y report All Voters Male Female 18t024 25t029 30t035 Hispanic Black AAPI
being “very familiar” with ki » B B
; Somewhat familiar 25 b2 | i 18 24
candidates at all levels at greater oot infaniar N 5, =
rates than other ethnicities. They Not familiar a al 2 o @ 20 28
show the smallest reduction in Local lovel candidates
fam|||ar|ty between state executive goters ﬁz Female  18to024 25-t029 ﬁﬁs H.ispanic Black AAPI
. . . Very familiar 19 19 o) 14 20 12 29 14
and legislative candidates. ot i — » W — )
Somewhat unfamiliar - 28 23 - 19 29
Not familiar at all 34 Ell : 40 a3 23 42



Voting Simplicity

Majority of voters report the voting
laws in Pennsylvania to be simple.

The demographic groups with the
largest majorities sharing that
sentiment are men, voters aged
25-29, and Republicans.

A larger proportion of Republicans
report that voting laws are simple
compared to Democrats and
Independents.

Voting simplicity in Pennsylvania

CHANGE RESEARCH"

Do you think that laws around voting in Pennsylvania are simple or complicated?

@ Very simple © Fairly simple @ Not sure @ Fairly complicated @ Very complicated

Total

Gender

Age

18to 24
25t0 29
30to 35

Ethnicity

Hispanic
Black
AAPI

Education

Non-College
College

Party ID

County

50
50
20 4
20 10
50
20 9
50
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Election contact

® 50% report being contacted about the upcoming elections. Plurality of sample, men, voters
aged 30-35, Hispanic, and Black voters report not being contacted about this year’s election.

® Hispanics have been contacted by democratic groups less than the other ethnicities and has
had more contact with Republican groups.

Election Contact CHANGE RESEARCH

Have you been contacted by a political party, candidate, campaign, or organization about this year's election? If so, by who?

All

Male Female 18to24 25t029 30to35 Hispanic Black AAPI
Voters

A Democratic candidate's campaign 25 29 - 28 28

A Republican candidate's campaign I 4 I 5 4 3 I 5 I 5 I 7 1 2

A Democratic grassroots organization l 10 I 7 13 1 . 14 I 8 l 10 10 16
A Republican grassroots organization |O 0 1 0 0 | 1 | 1 0 0

A Democratic group, but I'm not sure which one it was I 9 I 8 9 5 l 9 . 12 I 8 12 8

A Republican group, but I'm not sure which one it was |O 0 1 0 0 | 1 0 0 2

An issue-based campaign or organization | 1 | 2 1 3 0 | 1 0 3 0

Haven't been contacted 20 27 - 52, 27
Not sure B 26 22 [22 ] 1 18



Election contact

® Plurality or sample, non-college educated voters, Independents, Republicans and non-voters
that haven’t been contacted about the election.

® Independents and non-voters have been contacted by democratic organizations less than
other groups

Election contact CHANGE RESEARCH
Have you been contacted by a political party, candidate, campaign, or organization about this year's election? If so, by who?

@ All Voters Non-College @ College @ Dem Ind @Rep @ Dauphin @ Lancaster @ Voter @ Non-voter

All Non- Non-
College Dem Ind Rep Dauphin LancasterVoter
Voters  College voter

A Democratic candidate's campaign 22 - l 12 . 15

9

A Republican candidate's campaign I 4 6 | 1 I 2 6 I 9 I 5t I 5 I 5 I a4

A Democratic grassroots organization I 10 9 I 12 . 14 3 I 3 . 12 I 9 I 10 I 10
A Republican grassroots organization | 0 1 0 0 0 I 2 0 | 1 ’ 1 0

A Democratic group, but I'm not sure which one it was I 9 6 l 12 I " 6 I 5 l " I 8 I1O I 2

A Republican group, but I'm not sure which one it was |O 0 ‘ 1 0 0 I 2 0 0 ‘1 0

An issue-based campaign or organization ‘ 1 2 0 I 1 5 0 I 2 | 1 ‘1 I 4
Haven't been contacted 88 - 43
Not sure B 20 20 e P 27 B | R



